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Introduction 

I’m often reminded how essential community is to human existence. Nearly seven years ago, 

I cashed in my nomadic lifestyle and headed back “home” to Louisiana to hang out with my 

cute and sassy now 93-year-old grandmother. And throughout these past few years, both she 

and my assumed sedentary routine have taught me the art of patience, mindfulness, and 

balance. I am no longer based in a city where temporary freelance work is readily available, 

nor where walking and public transportation are the norm. And I am no longer surrounded by 

the bohemian work or social communities to which I had become accustomed. Instead I’ve 

been offered new versions of community and thought: Louisiana – tight-knit, fun-loving, 

artistic, and proud; the University system – academic, curious, well-read, and inspiring; and 

mind – full of lingering skeletons, lessons on aging, and zigzagging paths to peacemaking 

with bygone events, family, and myself. Previous world travels transported me from 

Louisiana, New York, and Seattle to Paris, Barcelona, and Singapore. Although for years I 

worked as a roving freelance writer, proofreader, and translator, this more stationary period 

in Louisiana has not stopped me from traveling, at least through words. I’ve still been able to 

work as a remote copywriter with Priceline.com, located in Connecticut, and Booking.com, 

based in Amsterdam; research American high school programs for an educational company 

located in France; produce a crowdfunding video for an NGO out of Papua New Guinea; and 

write articles on politics and sustainability for an online website in Italy. One vital element 

that links all communities is communication. Within the documents I’ve included in this 

portfolio, you’ll find written and visual words, ideas, memories, and desires communicated to 

and from a collection of communities: gun rights’ protestors, international humanitarian 

organizations, English majors, riders of alternative transport, the University, Lafayette, and 
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the world. I’ve included guides and booklets, articles, film scripts and storyboards, works of 

memoir, mixed-media, and poetry, flyers, ads, brochures, and forms. My strategy as a 

professional writer/ content engineer/ document diplomat is to unite these various worlds and 

discourse communities through words. Three significant features throughout my work 

include research, storytelling, and design. Research is critical in understanding a document’s 

rhetorical situation and both the client’s and user’s needs. This can be accomplished through 

face-to-face client interaction, subject matter expert (SME) interviews, questionnaire 

distribution, or digital or print investigation. Gathering information and facts ahead of time 

saves everyone time and money. Storytelling incorporates the writer’s specific narrative style 

and communicates meaning through written words and visual elements within a print or 

digital message in order to affect the reader. Design conveys meaning in documents through 

elements other than writing including shapes, textures, color, size, positions, and more. 

Everything readers interact with both online and in print, from ads, flyers, and brochures to 

booklets and forms, employ some form of design. 

 

I present this collection of functional documents, incorporating research, storytelling, and 

design, to convey not only my multifaceted expertise but also my ability to adapt to clients 

and projects in an ever-changing global communication ecosystem. Thank you.
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Chapter 1: Guides and Booklets 

Guides and booklets are multi-page texts written digitally or in print and range in reduced 

standard book-size, usually from four to 48 pages. They engage the reader on a particular 

topic based upon well-researched information. 

 

I’ve included five examples of guides and booklets. The first communicates to international 

organizations the ease of working with remote writing teams. The second is an authoritative 

and informative white paper directed to City of Lafayette and Acadiana area officials 

emphasizing the complex issues and solutions of alternative transportation options. Third is a 

style guide clarifying design and copy guidelines for potential writers of my website, Biscuits 

& Brioche. Fourth is a short booklet highlighting English Department information for the 

University of Louisiana at Lafayette. And fifth is a longer booklet sharing fun and delicious 

food-centered attractions in and around Paris. 
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Connecting Our World One Word at a Time 

“Connecting Our World One Word at a Time” is a digital research guide. I wanted to create 

an informational manual for international organizations that offered a clear, concise message 

and focused on the ease and accessibility of working with remote writing teams. 

Research. After volunteering remotely with two international organizations, 

researching additional remote options, and facing obstacles, including some within the 

organizations themselves, I created this guide to demonstrate how NGOs can work more 

efficiently with remote writing teams. Research entailed personal experience plus online 

analysis of potential software, connections, and checklists as well as quotes and statistics, 

including those of international organizations and remote writer agencies. I concentrated my 

conclusions on key information, statistics, positive reasons/considerations for working 

remotely, possible roles for writers, software and apps that facilitate remote opportunities, 

clickable URLs, and sample checklists.  

Storytelling. Not only did I want to stress the ease of engaging remote writing teams, 

but I also wanted to provide elements both organizations and writers need to work together 

more efficiently. IGOs, NGOs, and other international humanitarian organizations are in 

increasing need of qualified writers. Often the latter are neither near the organization’s 

location nor have the means or availability to travel. International organizations have the 

option of working with global talent and offer that talent the connections not only to share 

their writing skills and help others worldwide but also to gain the experience to further job 



 5 

advancement. I provided this message through facts, apps, links, and various design 

elements. 

 

 Design. In order to produce a concise and easy-to-read guide, I preserved the 

consistency of white space, typeface, colors, and themes. I applied the 800 x 1200 px 

template Blue Minimalist Photo Gift Guide Blog Graphic along with additional templates 

through Canva to help separate content and images. Typeface styles include Bebas Neue, 

Abril Fatface, and Open Sans Light at various font sizes. Relatable and diverse images 

emphasizing remote writers, international organizations, and the global community were 

acquired from Unsplash and Pixabay. Additional elements include text boxes, lists, tables, 

grids, lines, and graphs and colors in white (#ffffff), black (#000000), and light blue 

(#5ce1e6). 

 

 Results. This guide is available for viewing on my website. I’ve also shared it with 

social media contacts, targeting specific international organizations. 

URL: https://biscuitsbrioche.files.wordpress.com/2020/03/connecting-worlds.pdf 

  

https://biscuitsbrioche.files.wordpress.com/2020/03/connecting-worlds.pdf
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L.I.F.T.: Lafayette Initiative for Flexible Transportation

“L.I.F.T. Lafayette Initiative for Flexible Transportation” is an example of a white paper. From the 

voice of L.I.F.T., it targets Lafayette and Acadiana city and regional governmental groups and 

provides current issues with and potential solutions to alternative transportation options in Lafayette. 

Research. My main means of research included web articles on alternative 

transportation and in-person and email interviews. I first compiled a list of questions 

regarding health issues, Louisiana statistics, transportation ideas, and goals. I wanted to 

understand transportation concerns, options already in place, other mid-size city alternatives, 

benefits, and potential solutions. I corresponded with Acadiana Planning Commission and 

UL Office of Sustainability representatives. I also included quotes and economic and health 

statistics. For a fluid and cohesive message, I limited my subject and joined all arguments. 

The issues and existing tone are in line with those of a similar discourse community and 

include information on healthcare, infrastructure, financing, and local community needs. 

Design. I wanted the design to be noticeable but elegant. I incorporated the Canva 

template Black Modern Marketing Proposal, used the typeface Lora in multiple font sizes, and 

worked with light blue (#00ccda), white (#ffffff), grey (#717273), and black (#2c2c29) in text 

and background. Additional features include a range of shapes, statistics, news headlines, 

logos, and headers as well as photos from Unsplash and Pixabay and other online sources. 

Results. The final paper was provided to a Louisiana start-up researching free public 

transportation ideas. The white paper will also be shared with my own social media groups. 

URL: https://biscuitsbrioche.files.wordpress.com/2020/03/lift-white-paper-3_19_20.pdf 

https://biscuitsbrioche.files.wordpress.com/2020/03/lift-white-paper-3_19_20.pdf
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Biscuits & Brioche Style Guide 

 

The “Biscuits & Brioche Style Guide” is a digital guide representing the copy and design 

styles of my website, Biscuits & Brioche. Although I’m currently the sole administrator and 

writer, it was written as a resource for potential writers and designers of my website. 

 

Research. This six-page document is a culmination of typography, colors, graphics, 

tables, and lists that I use within my website. I studied several online style guides as well as 

those supplied to me by companies with whom I previously worked. While it does not 

include writing particulars, it does represent the design aspects writers and/or designers need 

when working with a company, namely Biscuits & Brioche. It’s helpful for writers and 

designers to have concrete guidelines to maintain consistency throughout a client’s project. 

Here I demonstrate a succinct example of what a traditional style guide entails regarding 

design and layout.  

 

Design. I wanted the guide to deliver basic, but essential, copy and design elements I 

use for my website. In order to do so, I chose the 800 x 1200 px Canva template Paint Photo 

Gift Guide Blog Graphic. The typeface is Alegreya Sans Regular at different font sizes. I also 

incorporated deep blue (#193c57) and black (#000000). Divisions were created via tables. 

Additional features include bitmojis, a brand logo, and images of color codes.  

URL: https://biscuitsbrioche.files.wordpress.com/2019/11/style-guide.pdf 

  

https://biscuitsbrioche.files.wordpress.com/2019/11/style-guide.pdf
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Major in English at the University of Louisiana at Lafayette 

 

“Major in English at the University of Louisiana at Lafayette” is an informative print booklet 

designed for and commissioned by the UL Lafayette English Department. It is aimed at both 

future and potential English majors as well as their families or decision makers. 

 

Research. Before integrating the specified information into one document, I assessed 

similar university department booklets online. I wanted to find the most concise way to 

separate the copy and organize images and design objects including lines and logos. The 

booklets I examined positioned headlines and lists in different hierarchic styles, but I was 

most drawn to those separated by bullet points, tables, and floating boxes. I felt they were 

easier to read, especially given the amount of information provided for this project. 

 

Design. Incorporating copy provided by the English Department, my goal was to 

design a friendly, easy-to-read, professional booklet. I added elements including tables, 

bulleted lists, and raised blocks to facilitate document comprehension and to create an 

improved user experience. The cover page includes photographs from various events within 

the English Department. On the final page, I separated contact information and included 

familiar social media icons. In addition to Microsoft Word, I incorporated logos and icons as 

well as UL Lafayette standard logos, fonts (Univers and Palatino), and web colors including 

red (#a00b0b), dark blue (#183447), white (#ffffff), black (#0a0203), blue (#2a597a). 

URL: https://biscuitsbrioche.files.wordpress.com/2020/03/price-a-booklet.pdf 

  

https://biscuitsbrioche.files.wordpress.com/2020/03/price-a-booklet.pdf
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Savoring Paris 

 

“Savoring Paris” is an informative yet friendly digital booklet created for Paris tourists, first-

time visitors, food lovers, students, and seasoned travelers looking to discover culinary gems 

in Paris. It’s easy to explore yet still dreamy. 

 

Research. Bookstores and the internet are bursting with fun travel guides, so research 

was not difficult. I explored blogs, websites, and books on Paris while cataloging 

information, images, and reviews. I combined examples from online sources, a previous 

group project, and my own collection with personal experiences, agreeing on seven chapters 

each with five examples.  

 

Storytelling. I wanted the copy and design of “Savoring Paris” to be clean, 

accessible, and informative, yet vibrant and playful. It is divided into seven sections – 

“Cafés,” “Restaurants,” “Bars,” “Food Markets,” “Cooking Classes,” “Funky Extras,” and 

“Recipes” – and offers five recommendations each. Readers begin with a café for breakfast 

or lunch, then in the next chapter head to dinner and drinks. Their curiosity might then lead 

them to a farmers’ market to purchase a few of their newfound favorites. Then, bien sûr, a 

cooking class is in order. Before leaving Paris, it’s on to one more interesting excursion. And 

once home, it’s all about recreating culinary memories. For the cherry on top, I’ve included 

handy addresses, metro stops, hours, and contact info. The titles and addresses for each 

location are clickable, linking the reader directly to the location’s website or Google map.  
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Design. I created “Savoring Paris” using the 1400 x 1400 px Canva template Abstract 

Architecture Album CD Cover and incorporated additional Paris-related photos acquired 

from Unsplash and Pixabay as well as those from my own collection. I was attracted to the 

square size of the Canva template as well as to the photo placement. Typeface styles used 

include Special Elite, Bodoni FLF, Alegreya Sans Regular, Playfair Display SC, and League 

Gothic in several font sizes. The main page colors are white (#ffffff) and black (#000000). I 

kept in mind both negative and positive space, grids, lines of text, and relevant information. 

Although a standard booklet runs no more than 48 pages, this one has been extended to 56. 

 

Results. “Savoring Paris” is currently available for viewing on my website, and I am 

considering publishing it via Creative Commons. 

URL: https://biscuitsbrioche.files.wordpress.com/2020/03/savoring-paris.pdf 

  

https://biscuitsbrioche.files.wordpress.com/2020/03/savoring-paris.pdf
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Chapter 2: Articles 

Articles are informative print or digital texts designed for a specific audience. When 

producing an article, writers must understand the voice of their publication as well as the 

expectations of their audience and research their subject to attain expert information. Articles 

can represent facts or opinions and include research from online or in-person sources, 

interviews, and more. I’ve included news, travel, and profile articles.  

 

News articles report a specific event or issue. Both news articles I’ve included are designed 

for online viewing. One resembles a UN article on alternative transportation, and the second, 

commissioned by Impakter, covers a gun rally.  

 

Travel articles present the facts, opinions, and experiences of a specific place. I’ve provided 

an article reporting a bistro debut in Alexandria, Louisiana and included childhood 

memories, mom’s food recollections, and neighborhood and location info during the 

building’s era as a grocery in the 70s and 80s. 

 

Profile articles feature a particular noteworthy individual and include research through 

written and recorded interviews or structured in-person, phone, or online conversations. I’ve 

included an article that features an introduction to translation plus an interview profiling the 

French translator of Ernest J. Gaines’ novels, Ms. Michelle Herpe-Voslinsky. 
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UN: Transportation 

 

“UN: Transportation” is an article designed to typify those of the United Nations online 

newsletter whose readership includes employees, additional IGO and NGO-connected 

entities, and the public. They expect the facts and are educated and knowledgeable of UN-

related news including peacekeeping, sustainable energy, human rights, economic 

development, and world-related topics. 

 

Research. In order to create a comparable design and voice, I examined the United 

Nations style guide as well as online articles published in the UN newsletter. While news 

articles in general vary in length, style, and language depending on the client and situation, the 

UN follows its own precise style guide. “UN: Transportation” exemplifies the existing tone 

and language of the United Nations newsletter and uses few graphics. I also referenced the 

UN’s custom of writing longer sentences and shorter paragraphs as well as a quote replacing 

the traditional headline. I incorporated information from my L.I.F.T. white paper on alternative 

transportation options. While the white paper calls for changes in transportation alternatives, 

the article – appearing approximately one year later when a L.I.F.T. board has been formed 

and projects have been implemented – focuses on a particular event. 

 

Storytelling. The story of the article highlights an event during the week following 

Festivals Acadiens et Creoles when, preceding the boudin cutting and opening of the festival, 

a ribbon cutting ceremony has taken place to commemorate the latest project: the opening of 

the Vermilion River esplanade and water taxi service. The esplanade not only serves as a stop 

for the water taxi, but also provides a waterfront café for the community and connections to 
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electric bike and bus transit service routes. My content strategy was to inform readers about 

the occasion as a newsletter addition among other sustainable worldwide events.  

 

Design. I initially used Microsoft Word, however transitioned to the Canva template 

Yellow Dark Grey Modern Newsletter which offered a more accurate configuration to that of 

the United Nations website. I incorporated the blue (#00adef) and light grey (#f2f2f2) colors 

characteristic of the UN style guide and used the guide’s requisite Roboto typeface in 13pt but 

with altered spacing and weight for a more accurate appearance. Articles from the United 

Nations website vary in length from 300 to 1,000 or more words, and mine falls into that range 

at a little over 900. I kept paragraphs and text fairly uniform in size. One similar article I found 

used short headers for paragraphs in italics. I followed suit by italicizing the issues, benefits, 

and solutions headers. 

 

Results. Designed as a representation of a UN-style article, a document of this type 

would fit well in the Department of Economic and Social Affairs division, in line with similar 

issues including sustainability, development, and economics. 

URL: https://biscuitsbrioche.files.wordpress.com/2020/03/un-newsletter-article.pdf 

  

https://biscuitsbrioche.files.wordpress.com/2020/03/un-newsletter-article.pdf
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2020 Gun Rally: Aiming for Peace 

 

“2020 Gun Rally: Aiming for Peace” is a news article commissioned by Impakter, an online 

media tech magazine promoting the United Nations’ 17 Sustainable Development Goals and 

sharing news and sustainable lifestyle choices to a community of over 400-thousand 

worldwide viewers per month. With a majority aged between 18 and 35, readers are engaged 

in politics, sustainability, and climate issues. “2020 Gun Rally” was written to inform readers 

about the January 2020 event and includes additional facts related to the reasons behind the 

gun rally. 

 

Research. Research for this breaking news article includes facts collected from 

various online news sources about the gun rally of Monday, January 20, 2020 as well as 

information on Virginia’s gun control bills. I also tied in Sustainable Development Goal #16, 

which calls for Peace, Justice and Strong Institutions. 

 

Design. To create the design of “2020 Gun Rally”, I followed Impakter’s style and 

copy guide and included headlines, quotes, lists, and links. Graphics were also added by 

Impakter editors through WordPress including quotes, tweets, bolded text, a feature image, 

and my bio.  

 

Results. “2020 Gun Rally” was published January 21, 2020 and can be found at 

Impakter.com. 

URL: https://impakter.com/2020-gun-rally-aiming-for-peace/ 

  

https://impakter.com/2020-gun-rally-aiming-for-peace/
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Global Journey in Central Louisiana 

 

 “Global Journey in Central Louisiana” is a travel article aimed at readers interested in the 

culinary arts, local news, and Louisiana history as well as those growing up in Louisiana, 

Central Louisiana, and/or Alexandria. Available both in print and digitally, it was pitched to 

and published in the April 2020 edition of Country Roads Magazine. 

 

Research. Research for “Global Journey in Central Louisiana” began with childhood 

memories of visits to a grocery in Alexandria, Louisiana’s Garden District with my mother in 

the 70s and 80s. I also merged previously recorded food memories from my mother, 

information researched on The Owl’s Facebook page, Newspapers.com, and Ancestry.com, 

and an interview with owner John Callis. Additional elements include images of the bistro.  

 

Storytelling. The article informs the reader of the opening of the bistro and tells the 

story of where and how I grew up. I implemented recollections from my mom’s and my past, 

online information, and specific grocery information, and voiced how it and Mom influenced 

my culinary future. I also included construction and opening information about the bistro, 

tying in other shoppers’ accounts. 

 

Results. Country Roads magazine, which experiences an average readership of 

75,000, accepted it after editing, renamed Taste Far, Taste Wide, for their April 2020 edition. 

URL: https://countryroadsmagazine.com/cuisine/Louisiana-foodways/taste-far-taste-wide/ 

https://countryroadsmagazine.com/cuisine/Louisiana-foodways/taste-far-taste-wide/
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The English to French Translation of 

The Autobiography of Miss Jane Pittman 

 

“The English to French Translation of The Autobiography of Miss Jane Pittman” is a digital 

profile article aimed at readers interested in Ernest J. Gaines’s works, The Autobiography of 

Miss Jane Pittman, the French language, linguistics, and France. It focuses on the French 

translation of the novel as well as its translator, Ms. Michelle Herpe-Voslinsky.  

 

Research. Before writing a 17-page research paper based on The Autobiography of 

Miss Jane Pittman by Ernest J. Gaines as well as a keyword Scalar project underlining 

translation, I began my research by comparing the English and French versions of the novel. 

Variations between the two led me to search for information on the translation and French 

translator, Ms. Michelle Herpe-Voslinsky. I found, however, little to no information, in 

French or English via print articles or online. I emailed the French publishing company of 

Ernest J. Gaines’ works, Liana Levi. They, in turn, sent Ms. Herpe-Voslinsky my questions, 

which she very graciously answered. I combined the interview with previously researched 

information from the novel and online and print sources. I also translated the interview from 

French to English.  

 

Design. To create an eye-catching, two-column, two-page article, I joined the Canva 

template Yellow and Orange Stripes Family Newsletter with striking graphics and used 24pt 

and 9pt fonts in Abril Fatface, Playfair Display, and Montserrat Light. Images, borders, and a 

circle were also added. I changed the former bright yellow to a warmer, softer blue (#1f366b) 

and decreased the grid, headline, and circle sizes to make room for additional copy. In 

addition, tables, images, and the interview were included. 

https://www.canva.com/templates/EADaooKwxOY-yellow-stripes-family-newsletter/
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Results. The Scalar project was made public in 2020. In addition, this profile article 

will be shared with the Ernest J. Gaines Center located on the campus of UL Lafayette.  

URLs: 

Profile Article: https://biscuitsbrioche.files.wordpress.com/2020/03/michelle-herpe-

voslinsky-article.pdf 

 

Scalar: http://davidsquires.org/scalar/key-words-for-miss-jane-

pittman/translation?path=keyword-entries 

  

https://biscuitsbrioche.files.wordpress.com/2020/03/michelle-herpe-voslinsky-article.pdf
https://biscuitsbrioche.files.wordpress.com/2020/03/michelle-herpe-voslinsky-article.pdf
http://davidsquires.org/scalar/key-words-for-miss-jane-pittman/translation?path=keyword-entries
http://davidsquires.org/scalar/key-words-for-miss-jane-pittman/translation?path=keyword-entries
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Chapter 3: Films 

Films draw the viewer in through visual storytelling with audio, video, images, narration, 

text, and special effects. Written texts, including storyboards and scripts, assist in the 

storytelling and communication of those film projects. Writers take on a number of roles, for 

example, writing for advertising firms requiring promotional videos or ads, for humanitarian 

organizations needing crowdfunding videos, or for production companies wanting to create 

documentaries or feature films. As a way to express the message of the client through visual 

and textual storytelling, my film-related pieces include the storyboard for a crowdfunding 

video I produced for an NGO, the storyboard for a promotional and informative video on 

farmers’ markets I created for LEDA, the storyboard for a compilation video showcasing 

19th-century women’s magazines, and a screenplay written for an Advance Student Research 

Experience animation commissioned by the QEP 2020 director of the University of 

Louisiana at Lafayette.  
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Morobe Development Foundation, Inc. 

 

The crowdfunding video for Morobe Development Foundation, Inc., an NGO based in Papua 

New Guinea, was created for the GlobalGiving platform and the organization’s website and 

social media sites, which include potential donors, volunteers, supporters, and parties 

interested in humanitarian organizations. I accepted the role of video producer and 

crowdfunding publicist through the UN Online Volunteers website in January 2019. 

 

Research. To produce the video, I explored multiple online sources for articles, 

video, and audio segments and was provided with a Dropbox file of images and film footage 

from Morobe Development Foundation, Inc. I was also in contact with two additional 

volunteers, based in the UK, working on crowdfunding and website updates, and I 

communicated with a Canadian filmmaker projected to travel to Papua New Guinea to 

arrange additional footage. Throughout my research, I discovered supplementary headlines, 

news reports, images, and narrative accounts related to the distressing incidents occurring in 

Papua New Guinea and its community. This helped me understand different angles, issues, 

and solutions and provided me with additional elements to create an impactful video.  

 

Storytelling. For a short film that would engage and influence international viewers 

and donors, I opened with gentle images, text, and music, moved on to the tragic issue of 

gender-based violence exposed through images, stronger music, text, headlines, and narrative 

accounts, and closed with MDF information, previous campaigns, and collaborators, 

solutions, a request for help, and the MDF address. I used specific images and audio from 
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both provided and approved online sources, created an image with multiple headlines, and 

wrote the included text.  

 

Design. I produced the one-minute, 20-second film through iMovie composing a 

range of photos, images, video, and audio. Headlines were created and additional narration 

was implemented from approved sources based on gender-based violence in Papua New 

Guinea. The following storyboard was designed in Microsoft Word using tables, screenshots 

of the video scenes, and noted text and audio information.  

 

Results. I posted the film to the GlobalGiving online crowdfunding campaign. The 

film was also added to the MDF website and social media platforms, including Facebook and 

YouTube. Moreover, I executed an email campaign through MailChimp after compiling a list 

of email contacts including potential donors. Upon completion and acceptance of the film, I 

was awarded a certificate of appreciation from UN Online Volunteers. 

URL: https://vimeo.com/324832888 

https://vimeo.com/324832888
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The Farmers’ Market 

 

“The Farmers’ Market” is a promotional and informative video created to encourage support 

for a Downtown Lafayette farmers’ market. The City of Lafayette, the Community 

Foundation of Acadiana, and additional potential sponsors were the target audience. 

 

Research. The research process included a trip to New York, NY, sponsored by 

LEDA, to participate in the Projects for Public Spaces Farmers’ Market workshop. While 

there, I spoke with farmers’ market representatives and interviewed another participant, 

architect Michael Spackman of New South Wales. Prior to production, I also filmed and 

photographed New York farmers’ markets, urban farms, vendors, and guides; investigated 

multiple farmers’ markets within and outside of Louisiana; spoke with farmers, vendors, 

market representatives, publishers, non-profits, companies, and insurance agencies; and 

created a business plan and grant information for the overall project. 

 

Storytelling. To create a cohesive story, I collected elements that focused on 

location; benefits of a farmers’ market; interaction between farmers, vendors, artisans, and 

buyers; and event and promotional ideas for farmers’ markets, farms, and educational 

institutions. The goal was to motivate the City of Lafayette and potential fiscal sponsors to 

form the Hub City Public Market in Downtown Lafayette, namely in Park Sans Souci. The 

market was scheduled to take place every Saturday around the park and beneath the parking 

garage shelter during poor weather conditions. Holding it in the park would offer a central 

location and encourage bands to play on stage, community members to enjoy their farmers’ 
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market finds in the park (as picnics), and everyone to bring their kids and dogs, ultimately 

spending more time frequenting the shops and restaurants in Downtown Lafayette.  

 

Design. To support the campaign for a farmers’ market in Downtown Lafayette, I 

created an 11-minute promotional film using iMovie. I compiled images, video, and audio 

collected during my New York workshop visit. The following storyboard was created in 

Microsoft Word and acts as a representation of the film with images, text, and audio 

information.  

 

Results. In addition to distributing our business plan and information to groups 

including LCVC, Slow Food, and the Ford Foundation, and reaching out to farmers, chefs, 

restaurants, and artisans, I presented the film and Hub City Public Market project to the 

Community Foundation of Acadiana, a potential fiscal sponsor. We received a very positive 

response, including board approval, from these and additional city and state groups. In the 

end, my research and the resulting video helped the City develop interest in creating a 

farmers’ market, which led to the establishment of the current Lafayette Farmers’ and 

Artisans Market held every Saturday at Moncus Park in central Lafayette. 

URL: https://vimeo.com/300534585 

  

https://vimeo.com/300534585
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19th-Century Women’s Magazines 

 

“19th-Century Women’s Magazines” is an informative video created for an internal audience 

of fellow English Department graduate students and professors at UL Lafayette with the goal 

of communicating a coherent and factual historic account of women’s magazines.  

 

Research. To develop a compelling piece, I included a range of images and historical 

facts. My research led me through online and library sources. I also recorded my own 

narration through the contribution of a microphone from a local musician.  

 

Storytelling. I incorporated significant information and images to explain the 

evolution and influence of women’s magazines from the 19th century to today, and how other 

past factors and objects – the typewriter and daguerreotype – helped women, from Elizabeth 

Cady Stanton to Oprah Winfrey, achieve their place as world-renowned writers and 

tastemakers. In addition, I touched on influential male writers and photographers, including 

Mark Twain and Richard Avedon, who contributed to and acquired their start through these 

women’s magazines. It is currently viewable digitally on my web and Vimeo sites. 

 

Design. The roughly 19-minute video was created using iMovie. I assembled text, a 

range of images and illustrations from online sources, background music, and my own 

narration. The following storyboard reflects the images, text, and audio of the film. 

URL: https://vimeo.com/300530497 

https://vimeo.com/300530497
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Advance SRE Animation 

 

The Advance SRE (student research experience) animation script, commissioned by UL 

Lafayette’s QEP 2020 director, was created for the narration of an animated film as part of 

the University’s Undergraduate Student Research Experience program. The film serves 

present and future undergraduate University students.  

 

Research. As producer, project manager, and writer of the Advance SRE animation 

project during Summer 2019, I led a group of undergraduate students serving animator, 

writer, voiceover, and composer roles. In addition to stipulated data on the SRE project, I 

amassed facts from the University website, assembled team feedback, and organized 

brainstorming sessions.  

 

Storytelling. We wanted to create a story that introduced students in University 100-

level courses to Student Research Experiences. The story focuses on an alligator that emerges 

from Cypress Lake, on the University campus, and investigates the final presentations of the 

students’ research projects. I included essential facts and crafted dialogue that worked well 

with the animation teams’ video designs and ideas and gave a voice to each University 

college in order to better communicate their role in the student research experience project.  

 

Results. I executed a three-page script that constructively supported the animated 

film used to promote the Advance Student Research Experience project, receiving favorable 

feedback from all parties. 



 139 

 



 140 

 



 141 

 

 

 

  



 142 

Chapter 4: Memoir, Mixed Media, and Poetry 

Memoirs are an account of the life events, memories, emotions, and dreams of the 

protagonist writer who forms them into a story, which leads the reader to the place and time 

of the event via the written page. The potential reader may not be obvious at the time of 

conception. Instead, a memoir initially acts as a foundation for the writer to jot down their 

life story, to try and make sense of it or find peace with a past event. This was the case for 

me. I’ve included a selection from my memoir based on my mother’s murder and 

surrounding events in 2008. 

 

Mixed media can take on multiple mediums from fictional and non-fictional writing to 

images, paintings, films, and more. I’ve incorporated mixed media documents including 

images of objects found in my family home where my mother was killed. The text evokes a 

stream of consciousness style teetering on the edge of reality and reverie and combines 

carefree childhood recollections with those tragic adult memories since my mother’s death.  

 

Poetry is a literary text in which the writer translates their emotions, thoughts, feelings, and 

ideas into words using a distinctive rhythm or style. I’ve included a poem in French 

incorporating rhythmic verses centered around a meeting with my uncle at the Louisiana 

State Penitentiary (Angola). 
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So Hard it Hurts 

 

“So Hard it Hurts” was adapted from a memoir I’ve been writing since 2008. I began writing 

it as a way to make sense of things that were changing too abruptly in my family’s and my 

life. But if this were to be published, potential readers would include those interested in 

memoirs, nonfiction books, or short stories, curious about others’ lives, and those who have 

experienced PTSD, gun violence, family tragedies, and healing. Its purpose is to marry my 

feelings, emotions, and memories and organize them into content for the print or digital page. 

 

Research. The text conveys part of the story regarding my mother’s murder in 2008. 

It is sectioned by dates with specific significance. Some I wrote in my journal between April 

2008 and 2016, and others were written from earlier or later dreams or events. Text messages 

and quotes are also included. Although creative, everything is based on factual events. 

 

Narrative Storytelling Style. When I began writing my memoir as diary entries, the 

summer before my mother’s death, I had no idea that that is what it would become. I only 

knew that something was changing, that something big was about to happen. Because of my 

grandmother’s health issues and my uncle’s rage and extremely irrational actions, I knew our 

lives would never be the same again. In one instant, at age 37, I felt I was being forced to 

grow up, and it wasn’t a comfortable feeling. As a mix of journal entries, accounts, dreams, 

and messages, my narrative style in this piece represents the imbalance of emotions I was 

experiencing from extreme grief, melancholy, and fatigue to anger, fear, and the confusion of 

being laden with a mountain of new, undesired responsibilities. It touches on the story of 
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what happened, and is to be read quickly, with abrupt stops throughout, conveying to the 

reader the toll assaulting my body and mind at the time.  

 

Results. I will continue to work on my memoir and the short-story format of chapters similar 

to “So Hard it Hurts.” And once I leave Louisiana, I will consider publication. 
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House Art Project 

 

 “House Art Project” is part of a larger print and digital mixed-media project based on 

childhood and adult recollections of objects in our family home. I wanted to keep them brief 

but also allow viewers to take a closer look at each separate piece. Initially I created and 

posted the project for social media friends and public followers, but potential audience 

members may also include gallery attendees and art lovers. 

 

Research. The House Art Project combines previously photographed images of 

objects in and around the family house where my mom was killed but where I also had 

pleasant memories during childhood. The text was produced when looking at these images 

and recounting both good times and bad. I then joined the text and images together for a 

potential exhibit.  

 

Narrative Storytelling Style. Each piece is a stream of consciousness account of 

what I saw when looking at the house objects, and one image of myself as a little girl, 

conjuring memories of a magical childhood that became shrouded by my mother’s death. 

They are meant to be viewed as an interpretation of life, tragedy, and how change is 

inevitable and often abrupt.  

 

Results. I’ve received positive feedback from social media contacts and am 

considering adding these pieces to a larger exhibit that would include a short experimental 

film I created in 2009 as well as to a project encompassing additional artists’ and writers’ 

works based on gun violence, grief, family tragedies, art therapy, and/or healing. 
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Jusqu’à Toi, Chez Angola 

 
“Jusqu’à Toi, Chez Angola” is a print and digital poem written after I visited my uncle at the 

Louisiana State Penitentiary, 10 years after my mother’s death. It initially began through a 

scattering of notes on thoughts of the place, time, and surrealist characteristics. But today the 

audience also includes a community of French readers of fiction and nonfiction, namely 

those of the Feux Follets journal produced at the University of Louisiana at Lafayette. They 

are students, professors, and others within the local, national, and international community. 

 

Research. Research combines a visit to Angola, family memories, and personal notes 

jotted down on napkins and small purse-size notepads. An English-to-French dictionary also 

came in handy. 

 

Narrative Storytelling Style. In “Jusqu’à Toi, Chez Angola,” I wanted to present a 

journey I took in November 2018 when my uncle and I met in a small prison breakroom at 

Angola following two years of the State of Louisiana’s victim-offender dialogue (VOD) 

process. Using a winding rhythm, the poem leads the visitor from previous family 

recollections onto a path of tragedy, along the B-Line, past the beasts, or wolf-dogs, guarding 

the prison, and past the thriving farmland and cemetery. For me, sometimes French works 

better than English. This was one of those times.  

 

Results. The final piece appears in the 2020 edition of Feux Follets.  
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Chapter 5: Promotional and Informational Texts 

Promotional texts include persuasive marketing strategies created to encourage or attract 

readers, users, or customers to act, buy a product, or attend an event. The purpose of 

informational texts is to notify users about a specific product, issue, or event. In both 

promotional and informative texts, graphics including images, shapes, grids, tables, lists, 

diagrams, maps, etc. can enhance the desired message. In my pieces, design and function 

play a prominent role through flyers and signs, brochures, and forms. 

 

Flyers and signs are forms of promotional advertisements in one- or two-sided formats meant 

to reach a wide audience. These can be distributed in public areas, by hand, or via mail, 

email, or social media. I’ve included a L.I.F.T. community flyer, a University handout, a 

tabletop image, and a Facebook ad. 

 

Brochures are promotional and informative texts consisting of several pages stitched or 

folded together which introduce or explain companies, services, products, or organizations. 

I’ve included an edited brochure for the Moving Image Arts program within the English 

Department at UL Lafayette that include columns, bullets, and graphics. 

 

Forms constitute informative documents with spaces at specific fields encouraging the reader 

or user to select or write answers and can include lists or measures. I’ve included an 

acquisition form I created for UL Press. 
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L.I.F.T. Community Flyer 

 

The “L.I.F.T. Community Flyer” represents a printed attention-grabbing document 

promoting and informing the community of Lafayette, Louisiana and the Acadiana area 

about alternative transportation options. It follows the theme of the L.I.F.T. white paper. 

 

Design and Function. I wanted the L.I.F.T. flyer to be striking and something that 

recipients would be proud to post on their refrigerator or bulletin board. I designed the two-

sided document using the Canva template Commuter Infographic at 800 x 2000 px as well as 

directional shapes on both recto and verso sides. I included background elements to add a 

sense of direction. The bubbles denote transit stops and include the words of each means of 

transportation available. The dark blue shapes unite as arrows pointing to the middle section, 

where a double star balances and represents togetherness (along with text). The pink rim with 

the double star also expresses a compass, and ties in the N-S-E-W letters centered on each 

side and end. The typefaces used, in various font sizes, were Poppins Medium (sans serif) 

and Akron Shades NBP (sans serif). The colors include red (#e41010), light blue (#5ce1e6), 

white (#ffffff), dark blue (#003b76), and a transparent (38) red (#e41010). I wanted bright 

and playful colors that also represented both the American (red, white, and blue) and Cajun 

(red) community aspects. The bottom back footer includes the organization’s name, location, 

schedule, and contact information. I also integrated icons that represent the organization’s 

social media presence. The text and design are welcoming and play on the pathos of 

togetherness, community, and positive living. 
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9 Things English Majors at UL Lafayette Do Handout 

 

The document “9 Things English Majors at UL Lafayette Do” is a dynamic, promotional 

print handout aimed at students at the University of Louisiana at Lafayette. Commissioned by 

the English Department, it represents nine fun and informative reasons to join the department. 

 

Design and Function. This one-sided handout combines nine examples of what 

English majors at UL Lafayette do, and was intended to be distributed on tables, bulletin 

boards, and as a handout. The design itself is young, vibrant, and offers a positive message to 

students considering majoring in English. I wanted to incorporate the required layout, theme, 

and content into an inspiring design. I created a template in Microsoft Word using a table as a 

grid and various shapes and images, including a photo of a student acquired from Unsplash. 

To implement the standard font and colors used by UL Lafayette, I shaded certain fields in 

grey (#c1c5c9) and black (#0a0203), and two in red (#ce181e). Text was altered based on 

background colors in white (#ffffff) and black (#0a0203). The typefaces used include Univers 

(sans serif) and Palatino (serif), also in compliance with UL Lafayette standards. In addition, the 

University logo was included. 
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1 
 

2 
 

3 
Edit and design the Southwestern 
Review, UL Lafayette’s in-house 
print 

Work with a team to write grants 
for community organizations 

 

Contribute research at UL 
Lafayette’s Undergraduate 
Research Conference 

 
 

4 
 

5 
 

6 
Create social media plans, 
brochures, and digital content for 
clients of The Studio 

 

Eat pizza and watch one of 
Shakespeare’s plays with your 
literature professors 

Study Travel Writing in London 
as part of UL Lafayette’s Study 
Abroad program 

 

 

7 
 

8 
 

9 
Study French love stories, 
Japanese literature, and Cajun 
foodways 

 

Write technical documents for 
local companies as part of an 
internship 

 

Read your poetry or fiction at 
an open mic or at an English 
department reading 

 

 

 

9 things ENGLISH MAJORS at UL Lafayette do 
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Alumni Tabletop Image 

 
Commissioned by the English Department at the University of Louisiana at Lafayette, the 

Alumni Tabletop image incorporates an alumnus image and text into a vibrant tabletop design for 

an English Department promotion aimed at past, present, and future UL Lafayette students. 

 

Design and Function. A tabletop image design of an alumnus was requested for the 

promotion of Alumni Week at the University. Necessary requirements included it to be a 5 x 

7 in. design, able to fit inside a standup sign holder, and that it contain the provided content 

and image and maintain UL Lafayette style guidelines. I wanted the sign to be noticeable and 

inspiring and the message clear. Creating the document in Microsoft Word, I placed the 

image of Cody Bourque front and center and the department, concentration, and standard 

University logo at the top to help navigate the reader’s eye. This is followed by his name, 

title, company, and quote. Customary UL Lafayette colors included white (#ffffff), red 

(#ce181e), and black (#0a0203). The red and white text boxes also create a clean division 

and help to project each element. 
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Rodrigo Toscano Facebook Ad 

 

The Rodrigo Toscano Facebook ad was commissioned by the English Department at UL 

Lafayette as a digital social media document promoting a lecture by the author through Deep 

South Writers. The audience of the digital flyer includes students, professors, and others 

connected to the University’s Facebook page. 

 

Design and Function. Provided with the information, image, basic colors, and theme 

of the project, I sought to create a dynamic and informative promotional ad. I chose Canva 

with a basic 940 x 788 px design template and added vibrant shapes and designs, including 

the swirl, to communicate the esthetic theme of the event as well as the flow of the author’s 

writing style. The fonts used include Arapey (serif) and Abhaya Libre ExtraBold (serif), and 

the colors – blue, red, grey, black, and white – were chosen in compliance with UL Lafayette 

standards. The University’s brighter hues were soothed using gradients. The design also 

includes the name of the author and event in addition to the sponsor, date, time, and place. 
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Moving Image Arts Brochure 

 
The Moving Image Arts brochure is a document catering to future students, and their parents 

or decision makers, considering majoring in Moving Image Arts within the College of Liberal 

Arts at the University of Louisiana at Lafayette. Commissioned by the Moving Image Arts 

program, the document required updating with a more welcoming and accessible message.  

 

Design and Function. Intended as an informative and promotional document, the 

original brochure contained an ample amount of information but was dated and difficult to 

navigate. As editor, I updated and softened the previous language to make it less academic 

and more positive, trusting, and reader/user friendly. I also felt it was important to adjust the 

alignment of the text to make the content easier and quicker for readers to skim through. To 

do so, I incorporated bullet points, clearer lists and headlines, images, scannable location 

codes, and maps. Elements that were retained included colors, typefaces, and logos compliant 

with UL Lafayette standards. 
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UL Press Acquisition Form 

 
The UL Press acquisition form was created as an informative and user-friendly print or 

digital document for potential authors and the publishing team of UL Press, located on the 

campus of the University of Louisiana at Lafayette.  

 

Design and Function. In order to facilitate the UL Press acquisitions process, I 

wanted to design an informative and responsive form that both future authors and the UL 

Press publishing team could easily maneuver. Following online research, I gathered a range 

of appropriate questions and content, altering them specifically for the UL Press community, 

the University of Louisiana at Lafayette, and prospective authors. Through Microsoft Word, I 

incorporated the content and UL Press logo and colors as well as the standard UL Lafayette 

typefaces Palatino and Univers. In addition, tables, bullet points, and headlines were included 

to separate questions and make it easier to read and the information easier to complete. 
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Abstract 

This portfolio includes a compilation of professional writing pieces and represents my 

expertise as a proficient, multi-faceted professional writer incorporating research, writing, 

storytelling, and design. Chapters are divided by Guides and Booklets; Articles (News, 

Travel Writing, and Profiles); Films; Memoirs, Mixed Media, and Poetry; and Promotional 

and Informative Texts (Flyers and Signs, Brochures, and Forms). The 22 included pieces 

feature a research guide for international humanitarian organizations, a white paper on 

alternative transportation options, a website style guide, a Paris travel booklet, published 

articles, film storyboards and scripts, a memoir abstract, mixed media, French poetry, flyers, 

signs, brochures, and forms. While themes and subjects vary, all pieces represent a 

community-centered relationship connecting worlds through words. Skills include Microsoft 

Word, iMovie, design and photo apps, social media, research, design, storytelling, and 

editing, plus technical, creative, and content writing for print and the web.  
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